
 

Get Your Foot in the Door at Your Top Target Companies 

 
 

Set Yourself Up for Success 

Ensure your LinkedIn profile and resume are optimized with your targets in mind: 

 Complete all key sections, including Headline, Experience, Education, and Skills using 
keywords relevant to target companies. This is particularly important if changing industries. 
For example, if your title was Construction Project Manager but you want to get out of that 
industry, change your title to Project Manager and focus on transferable skills. 

Share your relevant expertise on LinkedIn: 

 Share industry-relevant content and insights. Share others’ posts or create your own. Your 
recent posts are visible to recruiters and should be relevant to your targets. 

 Add documents, videos, or other examples of your work (that don’t include confidential 
information) to your LinkedIn profile.   

Create Job Alerts to be notified when new jobs drop: 

 On the company’s website: in the Jobs/Work for Us/Careers section when possible. 
 On LinkedIn: go to the company page, click the Jobs section, and click “Create Alert”. 
 Use this search string and bookmark the URL to check every weekday:  

 

 

 

                                     

                                              
                        

                                                      

                                               

                         

                                    

                                            

                                                        

                                                              
            

                                  

                                                                      

     

  

Source: iHire State of Online Recruiting 2024 

https://lakegrovejobseekers.org/assets/uploads/documents/Resumes-101.pdf
https://lakegrovejobseekers.org/assets/uploads/documents/LinkedIn-101.pdf
https://lakegrovejobseekers.org/assets/uploads/documents/Linkedin-201.pdf


Get Educated: Do a Deep Dive 

Spend time on the company's LinkedIn Page: 

 Follow the company and turn on notifications for their posts. 
 Like, comment on, and repost their posts. Repeat the company name in your share. 
 View all the tabs on the Company page: Home, About, Posts, Products, Jobs, Life, People. 
 On the About page, click “I’m interested”.  
 On the right side, view the Funding section, Affiliated Pages, People Also Viewed, etc.  

Spend time researching the company elsewhere: 

 Review their website in detail including reviewing the bottom of the home page for more 
hidden pages like News where they may have press releases. 

 What are their products? Who are their competitors? What are current industry trends? 
What are their challenges? Use AI to turbocharge your research, especially Perplexity.ai. 

 If they are publicly traded, view their SEC filings. 
 Subscribe to the company's newsletters if available. 
 Follow all their social media channels. Create a Google alert to be notified of new activity. 

Read the company’s most recent job postings: 

 Get informed about where they are expanding and their pain points. 
 Start with your functional area but scan other areas where they are hiring. 
 Don’t skip to the bottom, read the entire thing, including the “About Us” section. 

 

Connect with Others Who Can Help 

Leverage your existing network: 

 Tell everyone you know about your target companies. You never know when you’ll get a 
random but powerful connection to a target company. 

 Stay in touch with your network to jog their memory after a few weeks.  

Expand your network to find people who can help: 

 Use LinkedIn to identify possible “warm leads”: current employees in your target 
department, former employees of your target department, employees in other departments, 
alumni of your school, and people who work for the company’s vendors. 

 Follow them on LinkedIn and make insightful comments on their posts. Aim for 5 a day.  
 After posting on their pages 3+ times, send a connection request. If they have 

acknowledged your comments, you don’t need to personalize your request. Otherwise send 
brief, personalized connection requests. Request a meeting only after they’ve accepted. If 
you’re hitting connection request limits, get a free trial of LinkedIn Premium. 

 See what Groups your target connections are in. If they’ve toggled it on in Settings you can 
send an InMail message to people in shared Groups, even if you’re not connected yet. 

 You can also use Hunter.io or Snov.io to identify email addresses and reach out by email. 
 Request a few minutes to ask for insights into the company. After you meet,  you can share 

your “Open to Work” summary or resume as an attachment to a thank you note. 

 

https://www.sec.gov/edgar/search/
https://support.google.com/websearch/answer/4815696?hl=en
https://lakegrovejobseekers.org/assets/uploads/documents/Linkedin-201.pdf
https://lakegrovejobseekers.org/assets/uploads/documents/Networking-on-Linkedin-Condensed.pdf
https://lakegrovejobseekers.org/assets/uploads/documents/Networking-101.pdf
https://lakegrovejobseekers.org/assets/uploads/documents/How-to-Announce-you-are-Open-to-Work.pdf


Attend industry events and networking opportunities: 

 Participate in face-to-face interactions at job fairs, conferences, Meetups, or other events 
where employees of your target companies might be attending.  

 If you can’t afford conference fees, volunteers often get free admission.  
 

When You See a Job Posted 

Don’t delay, apply within 72 hours on the company’s website: 

 It’s easier to hit “Quick Apply” but you have a much better chance if you apply on their site. 
 Your insider contacts may have a special URL for you to use to apply. 
 If you are working on your application over the weekend, wait until Monday morning to 

submit it so it will be at the top of the recruiter’s inbox. 
 

Keep Going After Applying 

Follow up on your application: 

 Send a polite message to the hiring manager or recruiter expressing your continued interest. 
 Reiterate your qualifications and enthusiasm for the role. 

Continue engaging with company content: 

 Maintain your engagement on LinkedIn. Share relevant articles or resources that might 
benefit the company or hiring team. Offer insights related to their projects or challenges. 

Expand your network within the company: 

 Connect with additional employees, especially those in leadership positions or others who 
can share interesting information about your target department or team. 

 Request brief meetings to learn more about the role (many job descriptions are vague). 

Stay persistent but respectful: 

 Follow up periodically (every 1-2 weeks) to inquire about the status of your application. 
 Be patient and understanding as the hiring process can drag on. 

 

If You Don’t Get an Interview/Offer 

Keep at it: 

 Email the hiring manager expressing your continued enthusiasm for the company. They 
aren’t necessarily rejecting YOU, perhaps you just weren’t the right fit for that specific role. 

 If the company is no longer on your target list, edit your list and continue the process. 
 If it’s been a few months, post an updated “Open to Work” on LinkedIn with a revised list of 

target companies to activate your network again.  

 

 

https://lakegrovejobseekers.org/assets/uploads/documents/Job-Search-Strategy-101.pdf

