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Job Seekers

Optimize Your Linkedin Profile and Settings to Find
Both Full-Time Roles and Contracting Opportunities

LinkedIn’s current algorithm heavily prioritizes Precision over Broadcast, meaning you must
look like a specialist who can be "plugged in" as a consultant or "embedded" as a
permanent leader as a full-time employee (FTE).

Here is the section-by-section strategy to satisfy both audiences without looking confused.

Section-by-Section Profile Strategy

1. Your Headline: Create a Hybrid
In 2026, recruiters use Al filters that favor specific job titles + specific outcomes. Avoid
generic terms like "Seeking Opportunities."
e The Formula: [Primary Job Title] | [Niche Expertise] | [Top Achievement] | Open to
FTE & Strategic Projects
o Example: Senior Product Manager | Fintech & Payments | Scaled User Base by 40% |
Open to FTE & Strategic Advisory Projects
¢ Why it works: It establishes your authority first. Adding "Strategic Projects" sounds
like a high-end choice, whereas "Contracting" can sometimes be filtered by low-
level bots.

2. Your "Open To" Settings:
LinkedIn's "Open to Work" feature allows you to select multiple job types that are only
visible to Recruiters.
e Action: Go to your "Open To" settings and select Full-time, Contract, and
Temporary.
e ProTip: Use the "Services" page feature. LinkedIn now ranks "Services" (like
Consulting or Design) separately. Setting this up allows you to appear in the "Service
Provider" search results for clients while your main profile targets recruiters.

3. Your About Section: Focus on Your Value (Applies to any FTE/Contract)

Use the first three lines to speak to how you help organizations, follow with more detail,
then create a dual call-out. Emphasize that you are seeking "The Right Long-Term Fit" and
contracting keeps your skills sharp in the interim:



¢ The Narrative: "l help companies solve [X Problem] by [Y Method]."
¢ The Dual-Offer: At the bottom, add a section called "How We Can Work Together."
o Option A: Full-time leadership roles in [Industry].
o Option B: Short-term consulting/contracting for [Specific project types, e.g.,
Audit, 0-to-1 launch].
o Some employers may avoid you if they think you'll leave the moment a
higher-paying FTE role appears. Focus on Impact rather than Availability.
o Include your email to be as easy to contact as possible.

4. Your Experience: Group for Stability
To avoid the "job hopper" stigma, never list every 3-month contract as a separate employer.
e The Strategy: Create one entry for your consulting business (e.g., "[Your Name]
Consulting").
e Formatting: List the clients as sub-bullet points or "Projects" under that one
heading.
o KeyPhrase: Use "Contract via [Agency]" or "Independent Consultant" in the title
to signal that the short duration was intentional, not a failed FTE role.

5. Your Skills: Stay Cohesive

e Keep this section focused. If you list 100 random skills, the FTE Al-matchers will give
you a lower "Match Score." Aim for 30-45 skills that fit both consulting and FTE.

Strategies for Soliciting while Seeking

To attract contracts while waiting for the right FTE role, you must shift from a passive profile
to an active Authority Figure.

o Post "Frameworks" or other content to highlight your expertise
o Share a PDF carousel on how you solve a specific problem (e.g., "The 5-step
Audit for SaaS Churn").
o This attracts both hiring managers (who see a future leader) and clients (who
want that audit done now).
o Pinthe post sothat viewers will see it at the top of your Activity.

e Service Page Optimization:
o Aim to get at least 3 reviews for your Service Page. Even if they are from
former FTE colleagues, have them review you for "Consulting" to boost your
rank in the "Hire a Pro" search results.



How Companies Find Contractors on LinkedIn
Companies generally use three distinct "doors" to find short-term talent on Linkedin.
1. The Service Marketplace (The "Gig" Door)

The most common path for small-to-medium businesses or managers looking for a specific
deliverable (e.g., "I need a logo" or "l need a 3-month SEO audit").

o Howthey search: Managers go to the LinkedIn Services portal. They don’t search for
"Job Titles" here; they search for "Services" (e.g., Financial Modeling, Technical
Writing, Python Development).

e Whattheysee: Alist of "Service Providers." The ranking is determined by your Service
Page, not your main profile. They see your "Starting at" rates (if listed), your star rating,
and how many "Requests for Proposal" you’ve successfully handled.

e Your Edge: LinkedIn now allows "Verified Service Providers" to display a badge if they
have successfully completed and been paid for projects through the platform.

2. LinkedIn Recruiter Search (The "Staff Augmentation" Door)
Used by larger corporations and agencies looking for a contractor for 6-12 months.

e Employment Type: Recruiters use a professionalversion of LinkedIn. They can toggle
a filter for "Contract" or "Temporary" under employment type.

o If you haven't selected "Contract" in your "Open to Work" settings, you are
invisible to this specific search.

e Opento Work Spotlights prioritize candidates who have explicitly told the system
they are available right now.

¢ LinkedIn’s Al Hiring Assistant: Many large companies now use LinkedIn’s Al Hiring
Assistant.

o Therecruiter describes the project in natural language ("Find me someone
who has launched a crypto app and is available for a 4-month stint").

o The Althen scans "Featured" sections and "Project" descriptions to find a
match, even if the candidate didn't use the exact keywords in their headline.



3. The Service Request Broadcast (An Invitation)
Instead of searching for you, many companies now "post" a request for a service.

e The Process: A company posts a "Request for Service." LinkedIn’s algorithm then
"pushes" this request to the top 10-20 service providers in that niche.

¢ Your Response: Youreceive a notification saying "A client is looking for [X]." You must
respond within 24 hours to stay at the top of the algorithm. This is essentially a
"reverse job board."

How to Win in Both Worlds

To be found by both an FTE Recruiter and a Project Client, you must optimize for two different
algorithms:

For the Project Client (Marketplace) For the FTE Recruiter (Recruiter Tool)

Update "Open to Work" Settings:
Select both "Full-time" and "Contract."
This is only visible to recruiters, so it

Setup a "Service Page": Link it to your
profile. List specific "Offerings" (e.g.,

"HubSpot Audit") rather than broad skills.
won't hurt your current brand.

Collect "Service Reviews": These are e . .
. Use "Project" Entries: List your 3-
different from standard oo . .
. . . month gigs in the "Projects” section of
Recommendations." They are tied to . . .
. . . . LinkedIn. The Al uses this section to
specific projects and carry more weight in . . .
gauge your "speed to impact.
the Marketplace.

Highlight "Deliverables": In your About Highlight "Stability": In the same About
section, mention: "Available for fixed-fee section, mention: "Seeking a long-term
audits and strategic roadmaps." home for my next career chapter."




Other Ways to Find Freelance/Contract Opportunities on Linkedin

e Send a pitch. Go to the company page and search the “people” section to find the
right person to pitch to. Give them a follow, engage with some of their posts, and
when you feel like you’re on their radar, go ahead and send them a pitch.

« Use your network. Message your connections to see if they are looking for
freelance help. Additionally, pay attention to position changes or new ventures from
your connections and use them as opportunities to pitch your services.

« Search hashtags. Search hashtags to find new opportunities in your industry or for
your service type. Most of the time, if people are looking for a freelancer, they will tag
their post with “#freelance” or their industry (“#saas”).

¢ Respond to LinkedlIn job posts. You can use the job board just like you would if you
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were looking for a full-time job. Filter for “temporary,” “part-time,” or “contract” jobs.

e Share an Open to Work post. Remind people what kind of work you’re looking for
by posting on LinkedIn. You’ll want to include what you do, how they can contact
you, and a link to your website or portfolio.



